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CHAPTER 1

(1 7 9 7 – 1 8 6 O)
Perth from Boatland by David Octavius Hill, 1826

mat thew

gloag

i

(1797–1860)

Among all the provinces of Scotland, if an

the Picts and the Scots in 843, Scottish monarchs

intelligent stranger were asked to describe

were crowned at Scone, two miles outside the

the most varied and the most beautiful, it is

burgh, and until 1482, when King James III trans-

probable he would name the county of Perth.

ferred the seat of the monarchy to Edinburgh,
Perth was considered the capital of Scotland.

Loch Tay, picture of

Thus does Sir Walter Scott begin The Fair Maid of

It had been a trading centre for over a thousand

Perth, published in 1828, four years after Margaret

years: its situation on the edge of the Highlands, sur-

Gloag opened her grocery shop in the city Sir Walter

rounded by fertile farmland and within easy reach of

was contemplating, and seven years before she was

Lowland markets all contributed to this. But the key

joined in the business by her husband, Matthew.

factor in the town’s early commercial success was the

The city and county of Perth were changing.

River Tay, which facilitated the flow of goods in and

Although the town itself retained many features from

out of Perth long before the coming of the railway

its long and distinguished past, its population was

and metalled roads in the mid-nineteenth century.

steadily increasing—more than doubling (to 20,000)

By the beginning of the thirteenth century Perth

between 1775 and 1831—and had long outgrown

was a flourishing port, conducting brisk trade with

the boundaries of the medieval burgh.

Elegant

France, the Baltic ports and the Low Countries;

Georgian suburbs now fringed the public parkland

importing wines, pottery and silks, and exporting

north and south of the burgh, known as the Inches,

hides, linen, bleached cloth, beef and salmon. It

and within the burgh itself many old buildings had

had been granted the status of Royal Burgh by King

been demolished to make way for broader streets,
capable of coping with the increased traffic. Several
important public buildings date from this period,
Previous page:

including the County Court and Perth Prison.
Perth has a long and distinguished history.

Perth from Boatland by David Octavius Hill, 1826

Since Kenneth MacAlpin united the kingdoms of

Opposite: Loch Tay, Perthshire.
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mat thew

gloag

s c o n e pa l a c e

(1797–1860)

dispatch grouse shot on Glenalmond to Mr Patton’s
friends in Edinburgh:

Scone is two miles to the north east of Perth and
was the principal royal centre of the Kingdom of

Matthew,

Alba from at least the reign of Kenneth I mac Alpín

The bearer will deliver a box containing 11 brace of

(843–58), who moved the Stone of Destiny there.

Muirfowl killed yesterday, which you will dispose of as

The kings of Dalriada and subsequent monarchs

follows:

up to the present day were crowned upon it.

2 brace to be sent to William Burn, Esq.,

The present palace was remodelled from a sixteenth-

Architect, Edinburgh

century castle between 1808 and 1812, designed

3 brace to Dr McWhirter, 24 York Place, Edinburgh

by the well-known English architect, William
Scone palace

i

2 brace to Dr Wood

Atkinson, in the Georgian Gothic style fashionable

with Mr Thomas Patton’s compliments

at the time. Atkinson went on to design Abbotsford
for Sir Walter Scott and Chequers, the country
retreat of Britain’s prime ministers since 1917.

2 brace to Dr Malcolm

do

1 brace to Mrs Dunbar

do

2 brace to I.M. Patton
It seems quite common to send Birds by coaches to
Edinburgh tied by the feet with a Label stating the
person to whom they are sent without any Box, creel,
or other cover … You will however inquire as to this
and either forward the Birds to Edinburgh in this way,
or not as you may be advised …
Yours faithfully,
James Patton
On another occasion, the request begins:
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daybook for 18th May 1854 reads: ‘Mr Gloag from

of a burgh trader in the mid-Victorian period. ‘These

Perth here to see about a new grate for the kitchen’.

goods would probably be paralleled in Matthew’s

mat thew

gloag

i

(1797–1860)

[i.e. his father’s] flat in Athole Street.’

He died without warning four years later, leaving
property worth slightly over £1,800 [nearly £80,000

A letter to William from Margaret’s lawyer in June

in today’s money]. The inventory of his estate shows

1858 lists articles which were ‘specially bequeathed’

that he had no interest in his father’s firm.

under the terms of her will:

Matthew was followed to the grave within
nine months by his wife, Margaret, and his brother

Your brother’s gold watch and chest of drawers to

William was left to sell off the ironmongery business

Matthew the eldest son.

to its foreman, a Mr Taylor, and his partner, a Mr

Mahogany wardrobe and silver snuff box

Finlayson.

to R… Gloag.

Taylor & Finlayson then issued a circular letter,

Four-posted mahogany bed head, bed, hair mattress,

informing customers that they had ‘the Stock-in-

straw mattress, the pillows, bolster, 3 pairs of blankets

Trade and Goodwill’ of the business, with ‘n.b. The

and her gold watch to Joseph R. Gloag.

present Stock-in-Trade Selling off at greatly Reduced

Family Bible to Matthew Gloag.

Prices’. A note from William comments:

Silver spoons and tongs to Robert and Joseph equally.
Body clothes to her mother to be …?
Bed and table linen to be preserved for the children.

I don’t know from whom they bought the goodwill.
When I spoke of £20 or £30 for it I got a grunt as much

Matthew Gloag I died on the afternoon of 21st

as to say it had none. I think they may do very well as

July 1860, leaving £3,700 (£160,000 in today’s

they both seem largely endowed with greed.

money). An inventory of his stock in trade, drawn
Professor Oram remarks that the settlement of

up on 15th August, provides an interesting snapshot

Margaret Gloag’s estate provides details of some of

of the range of goods the Gloags were selling at the

the major elements of furnishings etc. of the house

time (in order of value):

26

m at t h e w g l o a g ’s b u s i n e s s c a r d
The fact that Matthew I proudly states that he stocks ‘Whisky in Bond for the English Market’ supports the contention
that he was blending malt and grain whiskies, at least by the late 1850s, while the stress laid upon having the agency
for Schweppes soda water is a reminder that most blended whisky (and brandy) was drunk with soda at this time.
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(1797–1860)
Inventory and valuation
of the stock bought by
William Brown Gloag,
August 1860.

32

33

famous

for

a

reason—chapter

i

queen

victoria’s

visit

to

perth

in

1842

VISIT TO PERTH

around six o’clock on 31st august 1842, h.m.s. royal george, a man-of-war
converted to royal yacht, entered scottish waters off st abbs head. it bore
queen victoria and prince albert on their first visit to their northern kingdom.
Like so many of her subjects, the royal couple were inspired by the novels of Sir Walter
Scott, who had arranged the visit of Victoria’s uncle, King George IV, twenty years
earlier.

But that visit was to Edinburgh and its neighbourhood alone; the Queen had

in mind something more ambitious—a ‘Royal Progress’ which would take her from
Edinburgh to Perth, then on into the Highlands via Dunkeld and Aberfeldy, where she
and Prince Albert would be guests of the Marquis of Breadalbane at Taymouth Castle.
In Perth, the Queen and Prince Consort were met with ‘the acclamations of countless thousands, among whom there evidently prevailed
but one unalloyed feeling of loyalty and delight’.
34
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queen

victoria’s

visit

Queen Victoria and Prince Albert watch a Highland Reel from a balcony of the castle.
The royal party stayed at the castle for three days.
Opposite: Taymouth Castle.

Two years later they returned to Perthshire, as

field sports, made Scotland and ‘things Scottish’

guests of Lord and Lady Glenlyon at Blair Castle

highly fashionable among the English upper and

for three weeks, and in April 1852 they purchased

middle classes—a fact which Matthew Gloag and

the Balmoral Estate on Deeside in Aberdeenshire.

his descendants cannily exploited.

The royal passion for the Highlands, its people and

40

41

to
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in

1842

CHAPTER II

W I L L I A M

B R O W N

( 1 83 2 – 1 89 6 )

W.B. Gloag’s notice to existing customers that he had succeeded to the family business.
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william

brown

gloag

a r t h u r b e l l (1825–1900) was mixing his own
whiskies at Speygate, Perth, by 1862. This year he
made an unsuccessful attempt to enter the London
market with two blends, one selling at 5/2 per
gallon, the other at 6/-, by appointing the first ever
Scotch whisky agent in London (for any brand), a
Mr Young, who reported: ‘London people thought
that Bell’s whisky had too heavy a taste’ and was
not strong enough. To which Arthur replied rather
petulantly: ‘Your friends do not seem to be aware
that the finer whiskies in Scotland are only made at
11 to 11.6 o.p. [i.e ‘over proof’—i.e. 65.3% vol] and
that, when kept for a couple of years, they fall in
strength at least three per cent. We do not usually
send out our whisky to customers who are particular
as to quality until it is of that age, but if your friends
value the strength more than the quality, we must
just send them new whisky.’ Mr Young was soon
replaced, but subsequent agents did no better and
Bell withdrew from the London market in 1871.

54

55

(1832–1896)

The South Street Port (Perth)
by John D. Stewart
1883.

CHAPTER III

SCOTSMEN

THE

WORLD

OVER

USE

IT

NEAT

TO

WARM THEM WHEN COLD, DILUTED TO REFRESH
THEM WHEN WARM, REVIVE THEM WHEN EXHAUSTED, AN AID TO DIGESTION, A MEDICINE IN SICKNESS, A SEDATIVE FOR SLEEPLESSNESS AND UNIVERSALLY TO CELEBRATE THE MEETING WITH, OR THE
PARTING WITH FRIENDS, CONFIDENT THAT USED
IN MODERATION IT WILL SUIT THE SITUATION AS
NOTHING ELSE WILL D O, AND WITH NOTHING BUT

( 1 8 5 O– 1 91 2 )

GOOD EFFECT.

MILLIONS OF MEN IN EVERY CLIME

HAVE FOUND THAT THESE SCOTSMEN ARE RIGHT.

matthew gloag, 1896
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Matthew Gloag, Wine Merchant advertisement, picture of

Matthew Gloag’s Famed Perth Whiskies advertisement

Even before his uncle’s death in 1896,

expanding the firm’s Scotch whisky trade, inspired

Matthew Gloag had begun to expand the family

by the ever-increasing interest in Scotch, and by the

business: his extensive knowledge of the English

success of his neighbours, John Dewar & Sons and

wine and spirit trade and his connections in France

Arthur Bell & Sons.

allowed him to identify new openings. Now trading

He registered his first branded blended Scotch,

as ‘Matthew Gloag & Son’, his first move was to

Brig o’ Perth, in 1896, describing it in his sales

secure the Calvet agency, taking six hogsheads of

brochure as ‘Clean and delicate of flavour and of

1893 Cantenac claret as his first consignment in June.

genuine age. In every way of very great excellence’.

Then he immediately turned his attention to

It sold for 37/- (£1.85) the case of a dozen bottles,

story continued on page 76
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iii

(1850–1912)

The eponymous j o h n d e w a r had died in 1880,
leaving £35,000 (around £2 million in today’s
money). The year before he died he brought his
son, John Alexander, into the business, and six
years later J.A. sent his younger brother, Thomas
Robert, to prospect the London market. In this he
was astonishingly successful. By 1891 the name
‘Dewar’ had assumed such significance in the
whisky trade, that it was felt prudent to register
it as a trademark. Indeed, a later commentator
would write that ‘Tommy Dewar was probably more

(Dewars label from 1890s?)

responsible than any other single individual for the
success of Scotch whisky in London’. In six years he
had increased sales of the brand by 250 per cent.
In 1893 J.A. Dewar was elected Lord Provost of
Perth, a position he held for six years, and he
went on to become Member of Parliament for
Inverness. Tommy also dabbled in politics, being
appointed High Sheriff of the City of London in
1897, and later elected Member of Parliament
for Tower Hamlets. In 1901 he was knighted.

Matthew Gloag’s shop at Athole Street in 1899.
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(1850–1912)

Advertising his ‘most wholesome’ Champagne cider.
Opposite: Matthew Gloag’s passport.
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the well-known ornithological artist, Archibald

Matthew Gloag

Thorburn—and

was

outside his shop

advertising the brand as ‘unique as an aid to digestion

in Athole Street

within

a

year,

Matthew

and preventative of acidity’.

mat thew

gloag

iii

in 1899.

At the same time he introduced The Famous
Grouse Brand, described as ‘Soft and mellow,
guaranteed to be over eight years old, and
recommended as a veritable Whisky de Luxe’, and
selling at 41/- (£2.05) the case (carriage paid as
far as London; sample half bottles at 1/9). To my
knowledge, this is the first time the term ‘de Luxe’
was applied to a whisky. Notwithstanding this, it
is interesting to note that originally The Famous
Grouse was initially priced below The Grouse Brand.
By 1910 this had been reversed.
He also introduced Perth Royal (‘As supplied to
the Royal Perth Golfing Society and other Clubs’) at
41/- the case—no doubt designed to attract golfers—
and a ‘champagne cider’, aimed at teetotallers,
guaranteed to be ‘absolutely pure’ and promoted
as ‘an agreeable non-intoxicating drink’, good for
rheumatism.
All the whiskies were sold under the generic
heading: ‘Gloag’s Perth Whiskies’, and for Christmas
1897 he offered three cases of wines and spirits,

78
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(1850–1912)
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iii

which all included either Brig o’ Perth or The Famous

at a record level of just over 103 million proof gallons

Grouse Brand.

in 1899, and continuing to rise.

The fact that, during his first full year of trad-

Second was a combination of the general

ing, which ended on 31st January 1897, Matthew

downturn in the British economy after 1900, and a

spent £1,449 on stocks of whisky, £964 on wine and

change in fashion. Scotch was no longer as popular

£251 on beer indicates the vigour with which he ap-

among the middle classes as it had been: the new

proached the business. More than half these stocks

king, Edward VII, crowned in January 1901, preferred

were soon sold on to customers; the residue was laid

champagne …

down. Other outgoings include £141 on ‘bottles,

Third was the sensational crash of one of the

jars, casks, etc.’, £231 on salaries and wages, and

leading blending houses, Pattison & Co. Ltd of Leith.

£164 on ‘advertising, printing, stationery, postages,

In the late 1890s Pattison & Co. Ltd were as

etc.’. His largest single expense was excise duty, to-

well known as Johnnie Walker, Dewar’s or James

talling £1,558—a third of the firm’s sales that year,

Buchanan & Co.—known as ‘The Big Three’.
Even in an age of extrovert entrepreneurs, the

which totalled £4,662.
William Brown Gloag had taken over the firm

controlling directors, Walter and Robert Pattison,

just as blended Scotch whisky was taking off.

were reckoned to take conspicuous consumption too

Unfortunately for his nephew, after forty years of

far. They had built opulent premises on Constitution

almost continuous growth, the industry was about

Street and large bonded warehouses at Bonnington.

to go into severe decline.

‘During the past year’, reported The Scotsman in

Three factors contributed to this.

1898, ‘they have, upon their own showing, paid

First was over-production. During the decade

nearly £20,000 on advertising all over the world, and

thirty-three new malt distilleries were commis-

this year the sum has been more then trebled’. The

sioned. Annual production rose from nineteen mil-

modern equivalent would be over £1,100,000.

lion proof gallons (85 million litres) in 1889 to almost

One of the company’s stunts was to supply

twice that ten years later, while stocks in bond were

public houses with 500 African grey parrots, trained

A few pages from Matthew Gloag’s 1899 price list.

80

(1850–1912)

81

The High Street, Perth in the late 1890s.
In the foreground is the meeting of
North and South Methven Streets.

St Albans, Perth,
The Gloag family, 1904.
Standing, left to right: Josie, (family friend), Willie and Philippa.
Seated, left to right: Alistair, Penelope, Nellie,
baby Kath, Maggie and John.
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(1850–1912)

in July 1909 that the term ‘Scotch whiskey’ [whisky
was spelled with an ‘e’ throughout the report] embraced malt, grain and blended whisky, no matter
how little malt was in the blend. Along with other
blenders, Matthew will have heaved a sigh of relief.
The firm’s high profile was rewarded with a sharp
rise in sales during 1909; however in April that year
the whisky industry had a far graver problem to
face: David Lloyd George, Liberal Chancellor of the
Exchequer and himself a teetotaller from a strict
Temperance family, presented his ‘People’s Budget’.
Among other major reforms, this introduced
old-age pensions, unemployment benefit and
national insurance, and—partly to pay for these
measures—increased duty on spirits by a third. One
of the leading figures in the industry, Peter Mackie
of White Horse Distillers, commented: ‘The whole
framing of the Budget is that of a faddist and a crank
and not a statesman. But what can one expect of
a Welsh country solicitor, without any commercial
training, as Chancellor of the Exchequer in a large
country like this?’
The Budget was thrown out by the House of
Lords, but prime minister Herbert Asquith went to
the country looking for a mandate to limit the power

100

Matthew Gloag’s 1906 trade price list.

101

Perth in the 1900s.
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(1850–1912)

CHAPTER Iv

M A T T H E W

W I L L I A M

( 1 88 2 – 19 4 7 )

There can be no better summary of the characteristics in whisky
esteemed by consumers during the late Edwardian era !

mat thew

william

gloag

(1882–1947)

The effect of the 1909 People’s Budget

twenty different clarets; the cheapest were Ch.

would be spread across the whole of the coming

Framont, Médoc 1907 (13/- for a twelve-bottle case,

and subsequent years: profits from spirits could

delivered) and Côtes de Fronsac 1907 (15/- the case);

be expected to fall. As soon as his father put him

the most expensive, Ch. Cos d’Estournel 1893 (60/-

in control of the firm, Willie Gloag determined to

the case) and Ch. Lafite (72/- the case).
There were six Sauternes, including Ch. d’Yquem

spread the risk by expanding the fine wine side of the

1887 (72/- the case), sixteen red Burgundies, including

business, where duty was not so punitive.
The cellars of Bordeaux House contained some

Romaneé-Conti, Clos de Vougeot and Chambertin

remarkably good vintages, including 1897 Ch. Lafite,

(72/- the case), five white Burgundies and three

1896 Ch. Mouton Rothschild, 1906 Ch. Clos Saint–

Australian Burgundies—which Willie recommended

Emilion Phillipe, 1884 Moselle Berncastler, 1884

as ‘greatly superior to the many brands available at

Cockburn port and pre-Phylloxera Cognacs from

or about the same price’.

1848, 1865 and 1875. On his first day in control of

There were twenty-five different ports, headed

the firm, Willie wrote to Deinhard & Co. of London,

by Cockburn’s 1884 (105/- the case—the most

who specialised in German wines, ordering new

expensive wine on the list), twenty-one sherries,

labels for his Hocks and Moselles.

eleven Hocks, fourteen Moselles, and seventeen
Champagnes, including Moët et Chandon (66/- the

He did not ignore The Famous Grouse, redesigning

case) and Pommery et Greno sec (100/- the case).

the standard newspaper advertisement to place

The twelve brandies listed ranged in price from

the game bird in a large capital ‘G’ and adding ‘Six

48/- to 250/- the case, the latter for a Cognac

reasons why you should try it’.
Willie’s tactics, based on the firm’s reputation for

from the 1836 vintage. The Famous Grouse was

quality, did well to hold the turnover during 1911 at a

given prominence, with discounts for large orders

little below £10,500, earning a profit of £1,456.

placed direct with the firm, and a ‘special offer’ for

Encouraged by this, he laid in more stocks of

bulk purchases in five, ten or twenty-gallon casks.

wine, publishing his first list in 1912. This contained

There were no additions to the whisky list, with The

Willie Gloag’s labels were inspired by French wine labels.
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(1882–1947)

The Viscount d’Abernon of Esher’s caricature by ‘Spy’
(Leslie Ward) in Vanity Fair on the 20th April 1899,
captioned ‘Eastern Finance’.
‘An upper class drifter, who had been everything
from a dragoman at Istanbul, to a Guards Officer, to
a Conservative candidate and a Liberal candidate, as
both of which he was rejected by the electorate’
(Ross Wilson).
He was also a dedicated teetotaller and published
Alcohol—Its Action on the Human Organism
in 1918.

The Temperance (Scotland) Act 1913 entitled voters in small local areas to hold a poll on whether alcohol
should be ‘permitted’ or ‘prohibited’ in their area, by a simple majority of votes cast.
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m at t h e w w i l l i a m g l o a g ,
outside Bonhard House.
A fine gentleman … I never heard any member

[After 1942] Mr Willie Gloag was hardly

of staff say anything against him. He was someone

there. He was ill a lot of the time. Everyone

we respected … On occasion I used to go to Bonhard

got a bottle of whisky when he returned to

House [his home] when he was unwell to do some

work in 1947, but he died in April. He was very

work for him. I enjoyed having lunch with his wife

superstitious. Wouldn’t allow anything green in

and him. They made me feel like I was one of the

the place—clothes, anything. He thought green

family—very nice people … He was so kind to

was an unlucky colour. His chauffeur used to work

his staff. We used to have outings to Edinburgh

in the bond when he had nothing else to do.

which he paid for. If there was a good show on in

Mrs Mary Gray

Edinburgh, he’d give my predecessor money and
book seats and go and have a meal afterwards … Mr
Gloag was friendly with Mr Hogarth of Delvine, who
had a nine-hole golf course where we were invited
to go any time we felt like it … Those were very
enjoyable days. Being with Gloag’s was something
I enjoyed—and obviously quite a lot of people
would have liked to have been employed by them.
Mrs Fleming

186

187

gloag

(1910–1970)

CHAPTER v

FREDERICK

(1910–1970)

Matthew Frederick Gloag and Edith (Isla) Irving on their wedding day on 3rd September 1939
the same day Britain declared war on Germany.
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As had happened twenty-five years previously,
war clouds were again gathering over Europe, just
when the whisky industry was pulling out of the depressed years of the 1920s and early 1930s.
With the deteriorating international situation,
blenders and brokers scrambled for new-make spirit
and mature whisky, anticipating that distilling would
be controlled when war was declared. Gloag’s customers also laid in stocks of The Famous Grouse to
prepare for coming shortages, and during 1939 sales
of the brand reached record levels. The directors
were careful to conserve their stocks, however, and
as a result, when war was declared on 3rd September
the company held reserves to last for an estimated
twelve years.
Duty was immediately increased by 10/- a gallon,
and by a further 15/- in 1940, raising the price of a
bottle of standard blended Scotch from 12/6 to 16/. In April the Ministry of Food was re-established
under the direction of Lord Woolton, a prominent
businessman, with the task of guaranteeing adequate

Top: 12th October 1938. An advertisement

nutrition for everyone. As well as introducing food

on the back page of Tatler.

(and alcohol) rationing, the Ministry ordered that

Below: 15th May 1937. An advertisement

whisky distilling be cut by one third.

in The Accountant.

At the same time, the government required the

Opposite: 1st September 1938. An urgent need.

192

193

gloag

(1910–1970)

famous

for

a

reason—chapter

v

Waverley Hotel—cobbles—and we’re talking about

and sell whisky … there was a step you went up and you

twenty-odd of these wooden boxes.

How was I

stood on a big flat box and you had to rummage in the

going to manage that ! So they said, ‘We’ll give you a

barrel, you know [with a valinche?] … Vic Scott was

shove up to the top.’… Then that was you left. And if

my boss. He was really good, because he showed you

somebody nicked a case there was nothing I could do,

everything. How to do all the measuring and bottling.

mat thew

frederick

gloag

(1910–1970)

because you were on your own.
We had a customer in Bellwood Park over on Dundee

Automation came to whisky bottling in the

Road … the bond had a four-wheel barrow with a big

1950s—bottle filling, labelling machines, capping

handle … so I would go over to the bond to get their

machines—but the company continued to bottle its

barrow and go over to Bellwood, and it was like that

own wines. Vic Macdonald remembers, in the 1960s:

[indicates a steep hill].
The different wines had different colours—red, green
and blue—different caps. For vintage ports you had a

The mail order business still operated in the
Wine lists were regularly send out to

wee pot on the stove and you put the wax in and boil it

customers by post, and orders were also posted,

up and dip the bottle in … Then you used to stamp it—

or sent by bus—‘we used the buses a lot’—plus the

with the vintage—and wrapped them in green tissue

local carriers. Larger packages were sent by train.

for Burgundy and red tissue for claret.

1960s.

The last thing I remember bottling was rum.

As was the custom of everyone ‘mucking in’, Vic
also helped with bottling:

Vintage port was stored in the old R.B. Smith’s
At the time when I came in, we bottled all the wine

bond, which Gloag’s had used before building their

ourselves. That was really beautiful. You had all your

own bonded warehouse in the 1930s. In the 1960s

casks and things set up, and all your bottles: sherries,

the company was still offering ‘wee barrels—about a

ports, clarets, Burgundies—you name it. And at that

gallon or a half gallon’.
By the late 1940s, prices for mature whisky were

time we had a big barrel up here and we used to bottle

The advertising office in the bonded warehouse.
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Matthew Frederick Gloag
1910–1970
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mat thew

cricket

g a m e fa i r s a n d a g r i c u lt u r a l s h o w s

‘One of our earliest sponsorships was an m.c.c. pre-

The annual Game Fairs were held at different venues

season cricket tour of Germany, and for many years

each year. The Famous Grouse supported events such

we supported Worcestershire Country Cricket Club’,

as the clay pigeon shooting competition sponsored by

Matthew told me. The Western Cricket League in

Country Landowners Association. The Aberdeen Angus

the South-west of England was also sponsored—the

Cattle Society, the Royal Highland Show and the Royal

fourteen clubs played each other and were brought

Yorkshire Show were all regular events

together at an annual awards dinner, to which many

for The Famous Grouse.

irving

gloag

vip guests from the world of cricket and celebrity were
invited, with awards for ‘best batsman’ and ‘most

Opposite: Roy Bignell and John Macphail

improved team’ of the year. Every club was given two

with The Famous Grouse Bull.

dozen cricket balls. This activity provided excellent
trade cover and interest in The Famous Grouse,
covering Cornwall to Worcestershire.

highland games
Sir Roddy Macdonald wrote to Matthew seeking
sponsorship in the late 1980s, and this lasted for

s h o ot i n g

seven or eight years, during which time the Skye

Support for the North Wales Shooting School,

Games gained an international following. Although

owned by Jackie Stewart, led to the brand

a comparatively small event, it was very picturesque,

later sponsoring a team at his

held in a natural amphitheatre.

Celebrity Charity Clay Shoot
at Gleneagles Hotel.
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mat thew

curling

bowls

‘Curling was similar to bowls—we supported local

‘Bowling was significant for us, first in Scotland only,

clubs all over Scotland, but especially the

then throughout the u.k. We supported local clubs

‘Inverness Invitation’, for which twelve leading rinks

with PoS materials and a couple of bottles for the

in Scotland were invited to come to Inverness and

start of the season, and sponsored local, regional and

compete with local teams—we supplied

national tournaments. We also supplied coloured

a buffet and ceilidh dance.’

stickers to identify each team’s bowls—a simple little

irving

gloag

thing, but very widely used.’
Opposite: (Glorious) 12th August 1978, Jersey. Roy

darts

Bignell is third from left. Bowling sponsorship was

‘Somebody thought it would be a good idea to sponsor

significant for the brand, first in Scotland only, then

a darts match in Glasgow, so both Alick and I went

throughout the u.k. The brand supported local clubs

along… There was a fight… I stood up, smashed my

with Point of sale materials, bottles for the start of the

pint mug down and shouted: ‘If you don’t behave, we’ll

season, and sponsored local, regional

go home’. This had the desired effect, but left me with

and national tournaments.

a cut hand. A useful lesson !’ (Matthew Gloag).
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f ly- f i s h i n g

the ladies auxiliary of the year

Fishing competitions were sponsored. This event was

An especially popular event was the Ladies Auxiliary

part of the ‘Licence to Skill’ series.

of the Year Award, known as ‘the Oscars for ladies in

Standing, left to right: Iain Halliday,

the licensed trade’, which was open to the landladies

Chris Paterson (Sales Rep—West & Isles)

of pubs, restaurants and small hotels. Regional events

and Willie Miller (Regional Manager).

were held, culminating in the final—a luncheon at

Front, second from left: Nicol Manson

The Savoy Hotel—hosted by Matthew Gloag and

(SLTA Committee).

John Hughes. The night before the lunch, the Grouse

Other fly-fishing competitions were supported

team would meet the members of the committee and

on the River Test.

Matthew would take them all to a good restaurant.
The lunch itself was held in the Savoy ballroom. ‘It
epitomised both Matthew and the brand’s style, but it
was also hugely popular, cemented our relationship
with the licensed trade and generated huge support
from the trade’ (John Hughes).
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the r.n.l.i.

t h e t i g e r m ot h s o c i e t y

In 1987, a major on-trade promotion was launched to

The Tiger Moth Society held an annual meeting at

raise money for a lifeboat. Consumers in pubs were

Duxford Air Show Norfolk.

invited to buy a square on a large sheet for £1. There

Grouse took a tent and forty guests.

mat thew

irving

gloag

were 150 squares on each sheet, and when they had all
been sold they were peeled to reveal a small grouse
bird. Whoever had bought that square won a gallon
of The Famous Grouse. ‘It was difficult to organise,
and we had to establish separate regional charities,
but it gave us great exposure, and the required sum
of £400,000 was raised in less than a year and paid
for a Tyne Class lifeboat named The Famous Grouse.’
(John Hughes)

the times limerick competition
A limerick competition was held in collaboration with
The Times. This was started by Deinhard’s (for their
‘Green Label’ wine), but soon adopted for The Famous
Grouse in 1976. It was promoted by an ad beside The
Times crossword: competitors had to incorporate the
word ‘grouse’ into a limerick and the winner received a
gallon bottle. The competition was judged
by Denis Norden.
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mat thew

sailing

h ot- a i r b a l l o o n i n g

Beginning in 1986, The Famous Grouse British Open

A request from a balloonist for a Famous Grouse

6-Metre Championship, over six days at Cowes on

Banner to trail on a flight from Hyde Park gave

the Isle of Wight, under the aegis of the Royal Yacht

Matthew the idea of commissioning their own

Squadron, attracted crews from Britain, Hong Kong,

balloon. ‘Its maiden flight was to be at a festival near

Switzerland and France.

Newbury. It was a disaster: the artwork made the

irving

gloag

balloon too heavy. But this was fixed, and thereafter
In 1987, The Famous Grouse Inter-Island Yacht

the Grouse balloon was a familiar sight at carriage

Race, in the Channel Islands, was also sponsored, as

driving events, and also at the Skye Highland Games,

was The Famous Grouse Cruiser Race in the Bristol

where a film was made by Tom Clegg, called The

Channel, organised by the Penarth Yacht Club, while

Gathering. We showed this at various gatherings of the

the Cumbraes Regatta on the Clyde, which had been

Licensed Trade’.

supported since 1985, attracted a record fleet
of 153 boats in 1987.
The success of these events led to the company
sponsoring the European and Classic 6-Metre
Championships under the direction of the Royal
Cornwall Yacht Club, at Falmouth in July 1988.
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Highland Distilleries/Robertson & Baxter’s
office on West Nile Street, Glasgow.
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highland

distilleries

co.

ltd.

(1970–1980)

Highland Distilleries had been founded by

in order to secure reliable supplies of whisky, built

& Son, the three decades following the death of

Raising the money to buy them out presented a

William Alexander Robertson, in 1887. He

Bunnahabhain Distillery (in 1881), took a controlling

W.A. Robertson were difficult years for the whisky

major problem for the directors. Discussions were

had arrived in Glasgow from Fife in 1855 and worked

interest in Glen Rothes-Glenlivet Distillery (in 1887)

industry. The boom of the 1890s finished suddenly

opened with the Distillers Company, Buchanan-

for three years for a wine and spirits merchant there

and founded Highland Distilleries Co. Ltd, to manage

in 1900.

Dewar’s and John Walker & Sons. Then James put

before going into business on his own account,

the two distilleries, also in 1887.

Prohibition in the u.s.a. and major increases in duty

Then came World War I, followed by

the company into voluntary liquidation.

initially in partnership with Robert Thomson, and

W.A. Robertson died ten years later, aged sixty-

after 1861 with John W. Baxter, trading as Robertson

four. His obituarist reported: ‘He was of a personality

Robertson & Baxter and Highland Distilleries

as Robertson & Co. until 1927, when they bought

& Baxter.

of outstanding importance in the wholesale trade in

weathered the storm better than some, cushioned

back the original name from the liquidator. But the

Scotland, and his demise creates a vacancy which

by the fact that blending companies continued to

full transfer of assets and resumption of trading as

will be extremely hard to fill’.

replace stocks used up during the war. R&B’s output

Robertson & Baxter did not take place until 1937.

First, they acquired the agencies for a number of
wines and spirits—port, sherry, claret, bourbon and
rye whiskey—and then began buying and blending
Scotch whisky.
Like W.B. Gloag, W.A. Robertson was a pioneer
in the art of blending—indeed the National

James and Nander immediately began trading

in the u.k.

He was succeeded as chairman of Robertson

during the year 1920/21 was the highest it had been

James Robertson was now a leading figure in

& Baxter by his oldest son, James; his second son,

since 1905. The price of new-make spirit rose to

the whisky trade. In 1927 he wrote to his friend Sir

Alexander (known as ‘Nander’), became a director of

unprecedented levels between 1918 and 1925, and

Alexander Walker, chairman of John Walker & Sons,

Highland Distilleries.

Highland’s own stock climbed from 160,000 gallons

which had joined the Distillers Company Limited

to 613,000 gallons, with their value rising from

(dcl) in 1925:

Guardian remarked in his obituary many years

In October 1897—within a month of W.A. Rob-

later that Robertson & Baxter soon became ‘the

ertson’s death—the Clyde Bonding Company’s ware-

most important business of its kind in the country’.

house in Glasgow was totally destroyed by fire, along

In 1922, a number of R&B shareholders who were

Now that the government is doing nothing to help the

Several leading figures in the whisky industry

with very considerable stocks of whisky. Hard on the

descended from the founding families intimated that

Scotch Whisky Trade, I am afraid that everyone—big

served apprenticeships with the firm, including

heels of this disaster came another—fire destroyed

they wanted to sell up. James Robertson wrote bit-

or little—is in for a thin time … It is quite obvious to

Alexander Walker of Johnnie Walker & Sons (later

the malt mill, boiler and engine at Glen Rothes, re-

terly to the other shareholders:

Traders in touch with the public that the consumption

Sir Alexander Walker) and John Dewar Junior of

ducing the distillery’s output just when Highland

John Dewar & Sons (later Lord Forteviot).

needed it most. Prompted by R&B, the directors

The present inflated condition of the Scotch

generally will not get over the fact that the price of

of Highland bought Tamdhu-Glenlivet Distillery in

Whisky market [persuaded them] to get their money

whisky is far beyond its intrinsic value and therefore

Knockando Parish, Morayshire, the next year.

into more easily realisable securities.

limited to the few.

In the interest of controlling how his stocks
of whisky were matured and married, Robertson
founded the Clyde Bonding Company in 1879, and

£21,000 to £145,000. Shares soared in value.

of Whisky will go lower this year and better trade

As we have seen in relation to Matthew Gloag
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His colleague on the board of R&B, Major A.J.

1933, and the fortunes of the Scotch whisky industry

Wightman, launched a much-publicised attack on

began to improve; by 1936 Highland was showing a

the inequality of whisky duty:

healthy profit, and that year R&B was asked by the

the

highland

distilleries

co.

distinguished London wine merchant, Berry Bros.
Is Scotch whisky, with all that its manufacture means to

& Rudd, to take over the blending of their whisky,

the Scottish farmer and worker, to disappear because

Cutty Sark.

of high taxation and encouragement of foreign wine

Cutty Sark had been created specifically for the

drinking?... The duty of 7/6 is killing the goose that lays

American market in 1923, and following the repeal of

the golden eggs.

Prohibition was doing so well that the original blenders could not cope. In 1936 Hugh Rudd, senior part-

The Wall Street Crash of 1929 precipitated world

ner of Berry Bros. & Rudd (and after 1943, when the

recession, and by the end of the 1930/31 season

firm became a limited company, Chairman) came to

many distillers were offering new-make spirit at less

Glasgow to meet ‘the Rolls Royce of blenders’ (his

than cost in a desperate attempt to stay in business.

words), Robertson & Baxter. They clearly had the

The dcl cut its own production levels and its filling

skill and experience to take up the challenge, and

orders by twenty-five per cent for that season, then

through their close association with Highland Dis-

closed all its distilleries during 1932/33.

tilleries could be relied upon to find fillings for the

Highland halved production at Bunnahabhain

blend. To guarantee this, Highland bought Highland

and Glen Rothes, then closed the former and, as

Park Distillery on Orkney the following year.

President of the Pot Still Malt Distillers Association,

Then came World War II; duty was increased,

James Robertson urged the rest of the industry to

barley was rationed, and by late 1942 malt whisky

follow suit. They did so, except Glen Grant and The

distilling ceased. Nander Robertson died in 1940,

Glenlivet Distilleries, which both had long-standing

and James Robertson in 1944.

orders for spirit which they could not break.

James Robertson left £190,000 (£5 million in

Prohibition in the United States was repealed in

today’s money) to his three daughters, Elspeth

James Robertson
(1864–1944)
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(1970–1980)

A variety of adverts used during
the Rugby sponsorship of the 1990s.

the

royal

warrant

THE
ROYAL
WARRANT
On New Year’s Day 1984, Matthew Gloag & Son

have direct business transactions with the Royal

was granted a Royal Warrant of Appointment

Household and a history of support for events

as Scotch Whisky Blenders and Suppliers of

in association with the Royal Household and the

The Famous Grouse to Her Majesty The Queen.

Warrant Holders Association. Any Warrant Holder

Such warrants are held personally, and Matthew

must also demonstrate their commitment to the

was (and remains) the Grantee, assisted today by

highest standards of environmental and social

Fraser Morrison.

responsibility.

The Royal Warrant is internationally recognised

The Royal Warrant is reviewed every five years.

as a mark of excellence and it entitles the holder

Matthew Gloag & Son are proud to have retained

to display the royal coat of arms, together with the

the Warrant since 1984. The latest renewal was in

words ‘By Appointment’.

December 2013.

To be granted the honour, a company must
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plc

(1980–2000)

THE

ICON

CAMPAIGN
TV advertising made a massive difference to the awareness of The Famous Grouse, and attracted a whole new, younger market to the brand.
The public adored the ads, which won many leading prizes. They were released in dozens of executions in export markets as well.
‘At half the cost of running the campaign, we achieved the same level of awareness
as any other whisky campaign’ (Bill Farrar).
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T H E

E D R I N G T O N
G R O U P
(2000–2015)

The Naked Grouse was one of the last creations of the company’s long-serving Master Blender, John Ramsay (right), who retired in 2009. Having been awarded a
Licentiate by the Royal Society of Chemistry, John joined the whisky industry in 1966 as a lab assistant at Strathclyde grain distillery. In 1971 he was appointed Chief
Chemist at William Lawson Distillers and ten years later Blender/Chemist with that company. He joined Highland Distilleries as Production Controller in 1990 and
became Edrington Group Whisky Quality Manager and Master Blender in 1991. For the previous two and a half years before retiring, John worked with his designated
successor, Gordon Motion (left), who also played an important role in creating The Naked Grouse, and bears responsibility for its continuing flavour profile,
along with other expressions of the brand.
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the

Stuart MacPherson (above)

Today, Stuart oversees a team of

joined the Clyde Cooperage in Glasgow in 1979,

sixteen production coopers, three apprentices

beginning his four year apprenticeship as a cooper

and seven service coopers, based at two cooperages.

and rising through the ranks to become manager

He and his team ensure the supply and repair of

in 2001, and then Edrington’s

the oak casks that are such an essential element of

Master of Wood in 2012.

Edrington’s whiskies. As well as the cooperage,

edrington

group

he is responsible for production planning and
ensuring that the distilleries receive casks
that meet the company’s
exacting standards.
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special

editions

2009 was the two hundred and
fiftieth anniversary of the birth of
our national bard.
The Scottish Government pronounced it The Year of
the Homecoming, to encourage overseas Scots and
others to visit.
To mark both occasions, The Famous Grouse Robert
Burns, a limited edition 37-year-old blended malt,
was created by John Ramsay, the company’s Master
Blender, from casks laid down in 1971, with a label
commissioned from John Byrne, the well-known
Scottish artist and playwright.
The bottles were offered to Burns Clubs around
the world, to be auctioned for charity, with a
recommended reserve price of £400 — one bottle went
for £1,945 ! In all, the promotion raised £75,853 for
various charities worldwide.

(1999–2015)

f a m o ugs l ef no tr u ar r re et a sd oi sn t—i cl lh ea rp yt e r

ix

the

edrington

group

GLENTURRET
DISTILLERY
Glenturret Distillery is situated in a wooded

Not an auspicious history so far ! Enter James

glen known as ‘The Hosh’, through which

Fairlie, who bought the site in 1957, reinstated the

flows the River Turret. It claims to be the oldest

equipment (often acquiring second-hand plant) and

distillery in the Highlands, based on the fact that

integrated new buildings with the old. His intention

there was a farm distillery in the Hosh in the 1770s.

was to ‘preserve the craft traditions of malt distilling

Indeed, parish records reveal that there were many

and develop their appreciation’, to which end he

stills in the district, going back to at least 1717.

opened Glenturret to the public—which was almost

The first licence to distil here was granted in 1818.

unheard of at the time: only Glenfiddich had installed

The first legal distiller continued until going bankrupt

visitor facilities by the end of the 1960s.

in 1842; his successor also went bust, as did the next

James Fairlie sold the distillery to the French dis-

tenant (who immediately changed the name from

tiller, Rémy-Cointreau, in 1981.

‘Hosh’ to the more attractive ‘Glenturret’) in 1903,
when Glenturret was taken over by a company which
went into liquidation in 1929.

420

421

(2000–2015)

famous

for

a

reason—chapter

The Glenturret workforce in 1905.
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(2000–2015)

The Glenturret stillmen of 2015.
Left to right: Ian Smith, Brian Garriock, Neil Cameron (Distillery Manager), Kenny Smith, Ian Renwick.
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